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Seo Case Study of Block Brick World

Project Overview

Block Brick World is a global e-commerce store specializing in high-quality building block sets from
leading Chinese brands such as Mould King, CaDA, Panlos, Mork, KBOX, and TGL. Established by
passionate building block enthusiasts, the brand was created to offer collectors and hobbyists a reliable
and transparent alternative to common marketplace issues like delayed shipping, poor packaging, and
lack of communication.

With over three years of operation, Block Brick World has built strong factory partnerships, allowing
them to supply brand-new, official, first-class quality products at competitive distributor pricing. The
store ships worldwide, including Europe, Australia, and America, partnering with trusted logistics
providers such as DHL, DPD, UPS, 4PX, and SF Express to ensure secure and timely delivery.

The objective of the SEO campaign was to increase global organic visibility, position Block Brick World as
a trustworthy building block store, and drive qualified international traffic that converts into consistent
online sales.

Block Brick World: A Need for Growth

Difficulty targeting the right keywords

Low ranking and organic traffic compared to competitors
Technical SEO issues hindering website crawlability

Lack of high-quality backlinks impacting SERP visibility

Crafting the Solution: A Strategic SEO Plan

Conducting in-depth keyword research
Analyzing competitors' strengths and weaknesses
Performing a comprehensive technical SEO audit

Implementing a link-building strategy for high-quality backlinks



Achievements

e Enhanced Keyword Rankings: Significant improvements in keyword rankings.

Keywords Current Rank

Block Bricks Toys 1
Brick Blocks 1
Block Bricks 1
block brick world 1
CB1508 2
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& Block Brick World
https://www.blockbrickworld.com

1. Block Brick World: Block Bricks Online Store | Block To Bricks

O Asi0 Visits: 0 Pages/Visit 0 Avg. Visit: 0 Bounce rate: 0
Get domain authority, visits and engagement data with a free Semrush account - Connect

O L0 O LD:4.00K nla % whois ¢ source () Rank: 756K

We, Block Brick World, are considered one of the best brick online stores. Brick toys are too popular
among kids, even some adults enjoy playing this game ...
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These bricks are created to offer a smooth construction experience and are made of
high-quality materials. Your creations will be strong and long-lasting thanks ... Read

more
$198.90 to $223.90 - * In stock - 5.0 (3)
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e Organic Traffic Growth - By focusing on technical SEO, content quality, and link authority,
Switch2us helped the client achieve steady and measurable organic traffic growth,

resulting in:

Traffic

Oraanic Traffic Paid Traffic Branded Traffic [A Notes v

September 2025
— 4 0K

L ® Organic Traffic 3,275 /
© Paid Traffic 0 2.8K

= ® Branded Traffic 1,120 14K
) 0
Oct 2025 Nov 2025 Dec 2025 Jan 2026 Feb 2026

e Google Analytics Highlights - Metrics After SEO Campaign

1. Active users: 98K (53% increase)
2. New users: 98K (60% increase)
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Reports snapshot

All accounts > lijinpei005@gmail.com

blockbrickworld.com -

Realtime overview

Realtime pages

Life cycle
Acquisition
Engagement

Monetization

GA4 ~

Q, Try searching "l

Active users @

98K

1 53.2%

New users @

98K

1 60.0%

e Google Search Console Highlights - Metrics After SEO Campaign

1. Clicks Increase
2. Impression Increase
3. CTRIncrease
4. Average Position Increase
= ‘ Google Search Console Q, Inspect any URL in 'blockbrickworld.com'
&% blockbrickworld.com - Performance
ft Overview [24hours ‘ 7 days | 28 days | 3 months | Compare ~ ] [ Search type: Web ~ ] [+ Add filter ] Reset
Q Insights

~ Indexing

I3 Pages

Performance
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Q, URL inspection

[+ Total clicks [+ Total impressions [+ Average CTR
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52.4k o 1.27m

Previous 6 months Previous 6 months
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Last 6 months

4.1%

Previous 6 months
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